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Some very well-treated tongues were set wagging 
in 2006 when a single bottle of sweet white wine, 
a 1787 vintage Château d’Yquem, changed hands 

for a record-breaking £55,000. The sale cast aside any 
lingering doubt among wine collectors and investors 
that they were part of one of the most buoyant and 
sustained markets for fine wine for years.

The traditional view is that a sale such as this is 
an anomaly, with the price set by the whim of the 
collector – in this case an American billionaire with a 
mind to drink it rather than profit from it. Solid wine 
investment, it is presumed, starts and finishes with 
first growth wines of the finest Bordeaux estates and 
from the best vintages, yet the strength of the market 
is encouraging collectors to try more imaginative, and 
often more profitable, investment routes.

Stephen Williams, managing director of the 
Antique Wine Company and the man behind the 
1787 d’Yquem deal, believes many people are missing 
a trick with the investment potential of rarities. As 
evidence, Williams cites a case of 1982 Château 
Pétrus that went for £15,000 two years ago and now 
trades at £25,000 to £30,000.

The London International Vintners’ Exchange (Liv-Ex) 
index, which contains some of the most traded wines 
from Bordeaux to the Rhône and Italy, looks no more 
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Classic fine wine remains a solid investment, but the buoyant market 
means there’s room for more experimental purchases. By Craig Smith 

than respectable by comparison, with a 55.4 per cent 
gain in the 12 months to August 2006.

One factor underpinning the strength of fine wines 
and rarities is the emergence of collectors from eastern 
European and Asian markets, who tend to drink 
what they buy, thereby depleting overall stocks. In 
established European markets, enjoyment is more 
equally matched by investment considerations.

Whatever the motivation for buying fine wine, the 
principle of buying early for future returns holds true. 
Any buyer who balked at the £530,000 price for an 
assemblage of vintage d’Yquem in 1996 will be even 
more pained by Antique Wine’s similar 135-bottle 
collection that will soon sell for between £1m and £2m.

Far better, then, to buy the wine while it is still on 
the vine. Opportunities to invest in wine property 
span the hobbyist’s route of renting vines within an 
existing estate to the outright purchase of estates with 
huge reputations and price tags to match. Vineyard 
ownership appeals to actors and ageing rock stars. Mick 
Hucknall, Sting and Gérard Depardieu all own estates 
in Italy, where Brad Pitt was recently reported to be 
looking at two estates for sale for over £4m.

More affordable ownership options include 
freehold managed vineyards at under £20,000 for 
1,200sqm plots in the up-and-coming Languedoc 
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Left: a 
vineyard 
in Tuscany. 
Below: the 
1787 vintage 
that sold for 
£55,000 

John Hegarty (above left with winemaker Samuel 
Berger) made his name as the creative brains 
behind advertising agency Bartle Bogle Hegarty 
before stamping it on Hegarty Chamans, the 
product of the vineyard he bought in 2002.
Where is it?
Domaine de Chamans is a 25-hectare vineyard 
in the AOC Minervois region of the Languedoc 
– one of the most rapidly improving areas of wine 
production.
What does it produce?
Three red cuvées (50,000 bottles), a rosé (2,500), 
a dessert wine (1,500) and a white wine from the 
2006 vintage – all under the supervision of Samuel 
Berger. The wines are available through Oddbins 
and Adnams in the UK, priced £6.99 to £14.99, 
and are exported to Germany and the USA.
So it’s a business, not a hobby?
The winery has been completely renovated and 
equipped for production (estimated cost £500,000 
to £700,000) and the farmhouse has been doubled 
in size. They will not reveal a total cost – but  
estimates put it in the millions of euros. The business 
is expected to make a profit – although the wines 
have been for sale for just over a year. Hegarty’s 
single piece of advice to would-be wine makers is: 
“Be very patient and have very deep pockets.”

www.hegartychamans.com

an adman in the  
languedoc
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region, through Gayda Vineyards. An alternative is 
to purchase a full working winery or cave in need of 
renovation, which can then be turned into a profitable 
business (see right).

Despite the interest of newly wealthy Chinese and 
Russian businessmen, British wine collectors still have 
cause to be smug. For a nation that spent most of 
the 18th and 19th centuries at war with the principal 
wine-producing countries, wine nonetheless achieved 
revered status here and Britain became and remains 
the hub of world wine business.

It is only in Britain that wine collectors have ready 
access to the greatest quantity and highest quality 
of wine antiques and accessories anywhere in the 
world. The prosperous classes that could afford 
wartime imports also commissioned the finest 
decanters, coolers and cisterns – still plentiful  
and none of which depreciate in value. A c.1775 
mahogany wine cooler can be bought for £6,250, 
while a pair of William IV silver coolers cost 
£45,000 through Butler’s Antiques. A bone-
handled double-action corkscrew from 1802 can 
be bought from Bacchus Antiques for £3,150.

What better way to treat a £38,000 bottle  
of 1811 Château d’Yquem?       
Craig Smith is editor of Marketing magazine

www.antiquewine.com
www.buyavineyard.co.uk
www.butlersantiques.com
www.bacchus-antiques.com
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